This paper discusses celebrification that occurs on social media, especially Instagram. Celebrification on Instagram triggered the emergence of the Instagram famous phenomenon called 'Instagram celebrity' . Instagram celebrity itself is a term that is used among users in Indonesia. It is a status given to Instagram users who earn and increase online popularity through and on Instagram. In fact, celebrification on Instagram is different from the celebrification that occurs in conventional mass media. Therefore, using Bourdieu's concept of habitus and ethnographic method, this paper focuses on the practice of celebrification by Instagram users who make themselves an Instagram celebrity. Research was conducted by participant observation and interviews with three informants who are Instagram celebrities based in Yogyakarta, there are two main findings: (1) Instagram celebrities are active and creative users so that the practice of celebrification in Instagram can be seen as a result of participatory habitus, and (2) participatory habitus can be conceptualized as a strategy to challenge the traditional ways in celebrity production, including the mediagenic persona and performance of authenticity.
Introduction
The rise of the internet and interactive media opens up opportunities for 'demotic turn' , a term by Turner (2010) to describe when ordinary people have the opportunity to appear in the media. One form of demotic turn is celebrification. Celebrification can be understood as the changes at the individual level, more precisely, the process by which ordinary people or public figures are transformed into celebrities (Driessens, 2013: 643) . When conventional mass media such as TV dominates and monopolizes in choosing who can appear in the media and be used as celebrities, the development of internet technologies such as social media allows ordinary people to make themselves celebrities. The 10th IGSSCI Celebrification in the social media space triggered the emergence of the Instagram celebrity phenomenon. Instagram celebrity is a status given to Instagram users who earn and increase their popularity on Instagram. The term celebrity Instagram is a popular term among Instagram users in Indonesia. it is a term given to ordinary users, not someone who is known first in conventional mass media. Mostly, they are young people who are active and creative by creating content on social media, and usually called Instagrammers, bloggers or influencers. They attract attention and have a large number of followers on social media accounts.
Instagram celebrity can be seen as a form of micro-celebrity. Micro-celebrity itself can be understood as a style of online performances to increase online popularity by using digital devices and internet features such as web cameras, blogs, video, audio, and social networking sites (Senft, 2008 (Senft, , 2013 , designed for the common self ( Jerslev, 2016: 5239) , and is a way of thinking about yourself as a celebrity (Marwick, 2013: 115) . Accordingly, the limitation is clear in identifying celebrities who are born through social media with celebrities who appear first in conventional mass media. Therefore, this article focuses on how the practice of celebrification of Instagram users to make themselves an Instagram celebrity.
Bourdieu explained that conditioning related to the condition of the existence of a particular class produces habitus. Furthermore, Bourdieu explained that habitus is a system of durable, transposable dispositions. In other words, habitus works as structured structures predisposed to function as structuring structure. As a system or set of dispositions that are durable, transposable, and the structure formed tends to function as a shaping structure, the structures that characterize a condition of the existence of certain classes produce the structures of the habitus which in their turn are the basis of perception and appreciation of all subsequent experiences (Bourdieu, 1990: 53-54) .
"…that is, the individual habitus in so far as it expresses or reflects the class (or group), could be regarded as a subjective but non-individual system of internalized structures, common schemes of perception, conception, and action, which are the precondition of all objectification and apperception…" (Bourdieu, 1990: 60) Based on the quote above, the individual disposition system is a variant of the class habitus. In this case, individual disposition system can be seen as a variant of the group habitus. The concept of habitus guarantees the coherence of the relationship between society and the actors or individuals. In other words, habitus becomes an DOI 10.18502/kss.v3i20.4951
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The 10th IGSSCI intermediary between individual and collective. Haryatmoko explained that habitus is a logical explanation for the functioning of society (2016: 40).
Instagram users who practice the celebrification can be seen as a variant of a digital society, where most of the media activities that include production, distribution, and consumption are done online (Khamis, Ang, & Welling, 2017: 199) . Celebrification practices by Instagram users involve digital and social media dispositions, also individual disposition. The concept of habitus as a theory to explain social practices in the process of Instagram user's celebrification is a variant of digital groups or communities.
Habitus is an aspect of human behavior and cognition, formed through and in habitual habituation and formation ( Jenkins in Ritzer, 2004: 69) . Bourdieu explained that as a system of disposition, habitus allows to produce thoughts, perceptions, expressions, and actions that are adapted to environmental conditions or the context in which habitus is produced (Bourdieu, 1990: 56) . As habitus is an infinite capacity for generating products, such as thought, perceptions, expressions, and action, limits are set by the historically and socially situated conditions of its production.
Method and informants
To understand the celebrification of Instagram users, the researcher used a qualitative approach with digital ethnographic methods for this study as the unit of analysis is the practice of celebrification of Instagram users. Data was collected through participant observation and interviews and will be analyzed by using the concept of habitus in Bourdieu's logic of practice.
The informants in this study are Instagram celebrity based in Yogyakarta. Yogyakarta is one of the big cities where Instagram celebrity activity is growing rapidly. Based on preliminary research, researchers found some public accounts which are becoming a forum for Instagram celebrities to share content. These accounts had a large number of followers and were still actively uploading (repost) Instagram celebrity content. For example, @jogjavidgram account, which is an account that shares Instagram celebrity video content, has 65,300 followers. In addition, the @ootdyk account, which is a public account for collecting and sharing fashion ideas for Yogyakarta celebrities, has 21,500 followers. Meanwhile, @selebgramjogja account, which is a public account that shares information about Instagram celebrities, has 190,000 followers.
Next, the researcher collected and tracked the personal accounts from these public accounts. Accordingly, there were selected 20 personal accounts that matched the criteria for an Instagram celebrity, including actively creating content for the past two DOI 
Hemas Nura (@hemasnura)
Nura became an Instagram celebrity is 2015. Now Nura has 57,100 followers and 751 posts. In her daily life, Nura works as a doctor. As an Instagram celebrity as well as a doctor, Nura presents herself as a stylish doctor by uploading hijab and fashion style photos.
Meizda (@_meizda)
Meizda became an Instagram celebrity in 2013. Until this research was conducted, Meizda had 46,700 followers and 1,207 posts. She presents herself as a woman who likes natural activities, such as hiking. 
Result and Discussion

Instagram celebrity
Celebrification experiences
The Instagram celebrity phenomenon can be understood by using the concept of habitus. To find out how habitus works and operates in the practice of celebrification of Instagram users, the researcher traced and observed the informants' trajectories on Instagram social media as a context of time and space where the practice of celebrification occurs. This refers to Bourdieu's statement that individual habitus extends within the singularity of its social trajectory (Bourdieu, 1990: 60) .
Therefore, first, researcher traces how they began to become an Instagram celebrity.
To the three informants, the researcher asked how they first achieved popularity and became an Instagram celebrity. The three informants gave answers that were quite diverse but also with similarities. Dinda for example, said: Habitus is practiced based on calculations related to the experience of the informant.
In the production of content as an aspect of the celebrification process on Instagram, Dinda takes the opportunities where it might be easier for her and her content production. Here this would be if she chooses the concept of traveling according to the community or the current circle of friends, because of the ease of access, facilities, and infrastructure. However, she also takes into account the possibilities and impossibilities;
takes into account that she still has responsibilities as a student. Therefore, Dinda chooses to create content that suits her wishes or preferences. From Dinda's experience, it can be observed that habitus itself is practiced based on calculations related to the factors of possibility and impossibility; desire or freedom and need (Bourdieu, 1990 : 54).
The second informant, Nura, has a quite different answer, she said: The 10th IGSSCI social media) means that users not only consume media content but actively create and share personal messages (Calka et al., 2014: 16) . This can be observed in Nura's content production activities. She said that the content she created and uploaded on Instagram was more telling her as a woman wearing a hijab, a doctor, as well as a model. So often she shared her experience when she was a medical student until she became a doctor.
While on the hijab fashion theme, she got inspiration from the celebrities she followed on Instagram, then she adjusted it to her personality. Nura's experience showed that the celebrification process was supported by media facilities and user habitus. Habitus users will influence the decision to choose what to post on Instagram. Based on the experience of the three informants, the celebrification by Instagram users includes participatory practices where they do not only consume media (register as Instagram users, and consume media content) but also participate in media content production (upload photos and write captions). In addition, the content created by informants has personal value and meaning. 
Celebrification strategies
Based on the results of participant observations that the researcher did on informants'
activities on Instagram, the three informants had several strategies in the practice of celebrification, such as: 
Mediagenic Persona
Authenticity
The other strategy used by informants is the performance of authenticity. Authenticity in the context of social media refers to Walker's argument (in Marwick, 2013: 120), that authenticity is not a matter of revealing deeply personal information but is based on production and circulation of self-knowledge which is then measured through informal attributes such as consistency.
The three informants displayed authenticity in various ways. Nura has created 751 more posts on fashion and displays the beauty and tends to appear perfect. But she has also often made content containing confessional content about the experiences and the pleasure of being a medical student and her experience when becoming a doctor in rural areas. while eating or waiting for someone. Meizda didn't talk too much in the video but she greeted every follower who joined the audience in Live and answered the questions by the audience. She also looked directly at the screen so that it made an impression of closeness. In addition, Meizda also often holds scheduled "Live". She makes advance notice if she will hold a "Live" specifically discussing hiking activities, complete with information when the Live will be held.
Referring to Bourdieu's argument (as in Jenkins, 2014: 51) that strategy is the result of the interaction between user disposition and the possibility of occurring in the social arena, in this understanding, the mediagenic persona and authenticity strategies are "the feel of the game" (Bourdieu, 1990: 82) in celebrification on Instagram. The mediagenic persona strategy is an effort made by users who make themselves Instagram celebrities to create a publicity personality (Marwick, 2013: 117) , and an authenticity strategy is used to gain trust from followers.
Conclusion
The transformation of Instagram users into celebrity include active users, and on the other hand, social media also has a crucial role. Instagram as a social media does not create celebrities themselves, but the structure of the media platform provides opportunity and allows users to gain and increase online popularity by actively and creatively producing content that can attract public attention.
This study highlighted two main findings; first, the celebrification that took place in the Instagram space can be seen as a result of participatory habitus in which the Instagram users' modification in making themselves Instagram celebrity included digital DOI 10.18502/kss.v3i20.4951 Page 416
The 10th IGSSCI dispositions and active users. Second, participatory habitus can be conceptualized as a strategy developed by Instagram users to challenge traditional ways of celebrity production. Based on the research that has been done, the celebrification strategy by Instagram users including the mediagenic persona and performance of authenticity in which each strategy includes the creation of a persona that can be published and interactivity with followers or their audience on the platform. This is what distinguishes celebrification that occurs in social media or interactive media with celebrification in conventional mass media, such as TV. Celebrification in conventional mass media tends to be a narrative built by the media. In other words, transforming ordinary people into celebrity is media construction. However, the celebrity that occurs on social media is a form of freedom where users have the power or capital to make themselves celebrity by being active and creative users in creating a persona and producing media content.
